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Phase 1: Blood Pressure ads – Eastern NC

January 29 – March 18
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Blood Pressure Media Campaign
Blood Pressure Media Campaign

Priority Audience: 

NC adults with high blood pressure

Goal: 

Encourage audience to take steps to 
control their blood pressure



Campaign Media Formats

Blood Pressure Media Campaign
Blood Pressure Media Campaign

TV

digital / internet



Lost in Translation PSA can be found on 
StartWithYourHeart.com  Resources
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New digital ads created

based on focus-group tested brochure
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Phase 2: Live Healthy ads - Statewide 

February 26 – April 29
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Priority Audience: 

NC adults over 35 who are 
at risk for heart disease, 
stroke, diabetes and 
certain types of cancer 

Goal: 

Encourage audience to 
visit website to learn how 
to decrease their risk

✓ Live Healthy to Be There



Emphasis:

• understand health numbers

• get health screenings

• engage in healthy behaviors

✓ Live Healthy to Be There



Key Message:

Understanding your risk 

for chronic disease and 

making healthy lifestyle 

changes can help you 

live a longer, healthier 

life, so you can be there 

for the big moments.

✓ Live Healthy to Be There



✓ Live Healthy to Be There
Campaign Media Formats

TV           radio

digital / internet / Facebook
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Phase 1: Blood Pressure ads – Eastern NC

Phase 2: Live Healthy ads - Statewide 

Phase 3: Blood Pressure ads – Eastern NC

April 12 – June 3 

May is High Blood Pressure

Education & Stroke Month
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Jen Sohl-Marion

Healthy Eating and Communications Coordinator 

Community and Clinical Connections for Prevention 
and Health Branch, NC Division of Public Health

jen.sohl-marion@dhhs.nc.gov

For more information, contact:


